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Social Media use going down 40%
from lockdown humber peaks

Social Media Rankings did not change across all age groups
(Facebook conversion efficiency down 12% ater lockdowns)
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People are shifting their news
sources fromonlineto TV and
entertainment from TV to online

With the fear of fake news as a main factor, people are
moving towards watching more news from TV

AGILE DATA SOLUTIONS INC. - HUSTLE PH

toyo

brqthers z e I

Watched Online

t whamonettel shospital s= slater
%ﬁ‘%{f wlerale
9 : a e mg h‘n’aJI

heart“m'“' Evangellsta
an aprOJect

mrbeast™

;kr|5t¥)ernardo n xggf%%re
=NlaNa\ Sir

donnalyn f"lf‘E'“DCIOK none
ranz ” oy I 2 Smchﬁoox

| whamos

andres team
ar d tV rakess

0 geybm

, tulfo

avaman barfélome errero

Watchedon TV

channelbatang: penkulu

e a r radir

actionnetwor

Caugm erdand

tV a Ffama
DVIe korean:' o) kammmOVIek‘E’;;

b darnabtulag.'lal hindi ShOW pangarap }(mJS

b |tabot;

I patrol [l Wa aako
=inen Y @\W\/ ) Mgaanms

Cd. toons V e :- :
' - sports
oras
f n |o 100 :i fam|l seriés kﬂflr‘lP hOrrOr
abS Cbn tv CarTOOF‘I y
entertainment 1e|enobe|a kd rama

THE CHANGING BEHAVIOR OF CONSUMERS



Online platforms are eating towards
TV, Netflix overtakes Youtube as
preferred channel

Watching TV dropped by 30% during the lockdowns of the
pandemic - shifting towards watching in their mobiles :
"Carving out their room in a small place” and continues
even after restrictions were lifted.
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HOURS SPENT ON WATCHING VIDEOS/ MOVIES ONLINE
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HOURS SPENT GAMING ON CELLPHONES Gen X and Gen Z women has gaming as
W fessanthour W 1-shous W 4-Ghours [ morefhan ofous their 4th most popular activity jumping 6

20%

- spots from pre-pandemic levels
3.5
i 7X:

During lockdowns, gaming was an opportunity for Gen X and Gen Z
20% women to connect with their male family members and love ones,
but continued to stay even after the easing of restrictions
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HOURS SPENT ON DESKTOP/LAPTOP GAMING
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Laptop and PC gaming is still

a0 — mainly male, Gen Y and Z
° With the increase of online purchases for Laptops and
- Gaming rigs during the lockdown which recorded an all
time high in sales in the category, we see an increadse in
consumer trust for high value online purchases.
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HOURS SPENT DOING VIDEOCALLS
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60% of Video Calls made
are non-work related

With being free as the main reason alongside the ability to
see soemeone live, video calls are trending towards taking
over voice calls, specially on Gen Y and Gen X females.
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of people make an extra effort

to fix themselves before the start
of a video call
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The Zoom Effect

of males became more aware

of their oliy, dry or pimply skin
lbecause of video calls

)3

of males say that they have
started to use at least onefacial
product because of this
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Online shopping spend grows +39%
during lockdown with penetration
growth of 3X

Online shopping started with essentials and groceries during
the lockdowns with a shift towards fashion and accessories in
2022 while consumers start going back to brick and mortar
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BUDGET SPENT ON ONLINE SHOPPING
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Food delivery frequency grows
+67% during the lockdowns and
stabilizes at +33% vs pre-pandemic

With the growing demand for online food delivery, we see a
shift on experiential dining in brick and mortar with the
growth of Buffets and Fine/Coursed dining (0.9, 1.5,1.2)
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BUDGET SPENT ON FOOD DELIVERY
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People are ready to spend.
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of Filipinos feel that their economic New Smartphone, First Motorcyle 90% of Filipinos are planning on
situation is about to improve in and building their first house are going on vacations this 2023,
2023 while 21% sees a negative the biggest planned spend of with 12% planning an
downturn on their earnings consumers this 2023 international
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want a hybrid work from home

set-up and 43% still preferring a
full WFH set-up
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People love their jobs.

say that they are happy and

content with their current jobs
mainly due to WFH set-ups

are planning to start a small

business, of which 80% are
female home makers
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People are confident.

6% @V

are optimistic on the direction of 62% says money will be their
the country this 2023 remaining main problem this 2023, with
hopeful with the new president relationship problems as their
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